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Case Study: Targeted and Effective Digital Advertising Options

Background

Our customer, a global medical technology company that develops and manufactures innovative, non-invasive patient-monitoring technologies, medical devices, and a wide array of sensors required a
multi-channel advertising campaign to promote the Rad-67 device [and collaborated SpHb range]—a medical device for monitoring oxygen and hemoglobin levels on patients.
In order to target effectively to the appropriate audience, sponsorship took the form of selected pages exclusive to the customer.
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