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Case Study: Extending Clinical Studies to Dermatologists

Background

Pierre Fabre is the 2nd largest dermo-cosmetics laboratory in the world and the 2nd largest private French pharmaceutical group. Pierre Fabre Dermo-Cosmétique R&D wanted to publish their clinical trials on the fragility
of the epidermis in older adults and symptom control to targeted therapy. They were looking to maximize their engagement of this publication with dermatologists.
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Testimonial

“The cosmetic products Pierre Fabre produce have a high-level medical background : their clinical studies are designed as studies with medical drugs. This is the reason why the PFDC clinical studies in various dermatological
pathologies are accepted and published in JEADV. We are happy with collaboration with JEADV and Wiley; our collaboration is always constructive and in the best timelines.”

—Marketa Saint Aroman, Pierre Fabre, Global Medical Director, A-DERMA DERMATOLOGICAL LABORATOIRES
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