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Background

To provide the most effective patient diagnosis and treatment, it’s vital that HCPs stay up to date on the latest advancements in their field. With a lack of time, most turn to sources they trust, such as 
professional journals, colleagues, and society conferences for information. So pharmaceutical companies need to communicate beyond their owned channels to ensure their content is discoverable 
by the audiences that matter.

Our client is investing in next generation therapies to reduce cardiovascular risk and is looking to educate specialists and primary care audiences on an unmet area of diagnosis/testing and possible 
treatment strategies. 

The objectives The challenges

Raise awareness about 
cutting edge discoveries 
in the field of 
cardiovascular disease

Monitor the evolution 
of knowledge, 
attitude, and practice of 
HCPs in disease 
management

Improve the outcomes 
for patients living with 
cardiovascular risk 

• Independent source with 
expert validation for message 
credibility 

• Content must reach the right 
professionals from specific 
markets

• Content relevance and user-
friendly formats  for optimal 
engagement and learning 

• Evaluate impact of content and 
align with evolving education 
needs

An interactive 
educational hub

Client defines 
5 content 
themes

Editorial board 
selects content

• Up to 120 
articles  
abstracts & 12 
full articles

• Question of 
the month

Up to 12 survey/ 
Q&A, poll 
executions 

12 content 
enhancements     
(Video abstracts, KOL 
interviews or PDF 
infographics)

6 webinars + on 
demand hosting

Targeted Wiley
Social Media 

Custom emails

Banner ads on WOL

PDF cover adverts in 
relevant journals

Insightful metrics, 
knowledge tests & 
feedback mechanism

The solution

Informs ongoing content releases

• Credible source
• Relevant content in engaging formats

• Reaches targeted audiences globally
• Professional execution (incl. marketing)

• Monitoring/feedback opportunities to track results and 
address evolving needs

The value of partnering with us

Success measures

SEO & SEM

• Positive evolution in 
quarterly poll assessing 
evolution of disease 
management

• Positive evolution in 
yearly KAP survey 
(Knowledge, Attitude 
and Practice survey)

• Registration, usage & 
engagement metrics 
related to content 
assets


