Wiley Corporate Solutions

Case Study: Knowledge Hub

The objectives

Raise awareness about
cutting edge discoveries
in the field of

> cardiovascular disease

Monitor the evolution
of knowledge,

attitude, and practice of
HCPs in disease
management

Improve the outcomes
for patients living with
cardiovascular risk

WILEY

The challenges

* Independent source with
expert validation for message
credibility

« Content must reach the right
professionals from specific
markets

« Content relevance and user-
friendly formats for optimal
engagement and learning

* Evaluate impact of content and
align with evolving education
needs
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The solution
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An interactive
educational hub
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Success measures

« Positive evolution in
quarterly poll assessing
evolution of disease
management

« Positive evolution in
yearly KAP survey
(Knowledge, Attitude
and Practice survey)

* Registration, usage &
engagement metrics
related to content
assets

Insightful metrics,
knowledge tests &
feedback mechanism



