Case Study: American Heart Association Article ePrints

Background

A third-party agency was asked to purchase digital reprints from their customer, who
had sponsored an original research article around the effectiveness of several drugs
compared to their own in the subject of cardiology. The customer intended to use to
digital reprints in an email initiative to push content to healthcare professionals
where a link to the digital reprint was also shared.
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I have to tell you that it’s nice to see how
professional you all are. It is a pleasure to
work with you!

— Acquisition Editor Pharma , ’
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The high volume of demand of the article
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